
Public Information & Professional Outreach (PIPO) in OA
Print media available through oa.org bookstore to place in doctor’s offices, libraries,
medical centers, universities and colleges. https://bookstore.oa.org/pamphlets.asp

https://bookstore.oa.org/pamphlets.asp


Public Information and Professional Outreach resources available on
oa.org:

● Public Communications Policy
● PIPO Literature
● Video Resources
● Social Media Content
● Audio Resources
● Print/PDF Resources
● Professional Exhibits Fund

https://oa.org/service-bodies/public-information-and-professional-outreach/

https://oa.org/service-bodies/public-information-and-professional-outreach/
#social

Free, or paid, radio PSA (Public Service Announcements), local television
advertising, Facebook, Instagram ads. (recent Virtual Region campaign on
radio; Westchester television OA commercial on local stations; Claire M
and Facebook and Instagram: her contact info chair@oavirtualregion.org;
WSBC PIPO campaign with emails of appeal for free PSA time on popular
news stations around the world, including CNN and Fox News)

https://welcome.oavirtualregion.org/carry-resources/

Translatable workshop with slides, worth its weight in gold!

https://oa.org/service-bodies/public-information-and-professional-outreach/#policy
https://oa.org/service-bodies/public-information-and-professional-outreach/#literature
https://oa.org/service-bodies/public-information-and-professional-outreach/#video
https://oa.org/service-bodies/public-information-and-professional-outreach/#social
https://oa.org/service-bodies/public-information-and-professional-outreach/#audio
https://oa.org/service-bodies/public-information-and-professional-outreach/#print-pdf
https://oa.org/service-bodies/public-information-and-professional-outreach/#pef
https://oa.org/service-bodies/public-information-and-professional-outreach/
https://oa.org/service-bodies/public-information-and-professional-outreach/#social
https://oa.org/service-bodies/public-information-and-professional-outreach/#social
mailto:chair@oavirtualregion.org
https://welcome.oavirtualregion.org/carry-resources/


New OA commercial:
https://oa.org/news/oa-releases-new-public-information-video-and-web-pag
e/?news-category=0 (Play 75 second video on screen share.)

Region 6 PIPO Blitz Fund. Check with your region for grants.

Slim to no budget: create mailings and attach flyers for businesses to post.
Ex: 1,500 local recipient mass mailing to libraries, schools, colleges and
universities, post offices, police stations, medical facilities, fire departments,
mental health facilities, hospitals, pharmacies, and supermarkets.

Create your own flyers free. Use only pictures which you have permission
for. (I particularly like creating flyers instead of sharing plain text, whether it
is in meeting chats, or for a public domain, as I find they capture more
attention.)

https://oa.org/news/oa-releases-new-public-information-video-and-web-page/?news-category=0
https://oa.org/news/oa-releases-new-public-information-video-and-web-page/?news-category=0


I like using the same ad repeatedly, as I find that with consistency
people are more likely to eventually notice it. For example, I must
have seen a new type of coffee advertised at least a dozen times,
and in various formats (supermarket, magazine, television, gas
station, and in an Amazon promotion), before I tried it. It was as if
I was saying, “Okay, you are everywhere and not going away, so I
will pay attention to you.”
By the way, any of you are welcome to use the graphics I have
created, for the open-mouth ad, for your campaigns. Get in touch
if you’d like a copy of the graphic that you can change the text on.



Billboards: buildings, roads, and highways.
Budget by using strategic, low-cost locations.



Houses of Worship bulletins and newsletters



Restaurant Placemat Advertising

Posters in malls, parking lots, train and bus stations.





I purposely haven’t listed prices, since costs will vary
depending on your location, time of year, and the
company you work with.
My biggest challenge so far is tracking how well the
ad campaigns have worked. For example, Joe S.
may have seen a billboard and mentioned it to his
sister who then attended an OA meeting. A doctor
may have seen an OA commercial on television and
then saw an ad on a restaurant placemat and then
mentioned it to a patient. However, using social
media campaigns are more easily trackable.
My contact information:
vicechair@oavirtualregion.org

This document:
https://docs.google.com/document/d/1oE5n96Gr7UghBfI2YxF
0qJcDL54AbEkShY-No0qoUIQ/edit?usp=sharing

mailto:vicechair@oavirtualregion.org
https://docs.google.com/document/d/1oE5n96Gr7UghBfI2YxF0qJcDL54AbEkShY-No0qoUIQ/edit?usp=sharing
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